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ST. LOUIS: 1408 Locust St. 








IN THE WORLD 


IN SHOE BINDING 


Over 160 different shades in stock. Dark shades, light shades, 
medium shades—all shades for immediate delivery to help you get your 
shoes out on time. And remember that Rotary coated binding meets 
all climatic conditions and will not gum the machine. 

But Rotary offers more than the finest in binding—it offers a 
complete binding service including the superior Rotary French cording 
machine and the Rotary electric-point heating unit. 

Complete and immediate service to all users of the Rotary products. 


STICK to the ROTARY WAY and end all your binding problems. 





LYNN, MASSACHUSETTS 
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R UEPING 


KIN KIN HIGHLAND BROWN 


COLOR NO. 151 





GHILLIE OXFORD 
STYLE No. 1112 
by 


Outstanding in the field of full grain leathers, 


Rueping’s Kin Kin is favored year after year by 


America’s leading juvenile shoe manufacturers. 


FRED RUEPING LEATHER CO., FOND DU LAC, WISCONSIN, U.S.A. 
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The NEW Prime Innersole No. 2 for welt construction makes money for 
you by effecting substantial savings in production costs. 


Faster? Yes, much faster production. Add to this such important shoe 
making qualities as added strength without rigidity and more exact 
margins. 


Has this NEW Prime Innersole No. 2 been tested under actual shoemaking 
conditions? Of course! And it has been found to fill a great need in 
today’s highly competitive market. 


Big claims, you say. Well let’s prove them to you. 





Pictured above is a Texon sole. Its 
single rib is attached with Prime A600 
Cement. In this type of sole no gem 
duck reenforcing required. 


MANUFACTURING COMPANY 


LYNN, MASSACHUSETTS 
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PRECISION - BUILT INNERSOLE STRIPS 





For the first time you can have economical precision-built innersole strips by the 
new patented PHILSON PROCESS*. Shank pieces all end exactly at ball part of 
innersole to insure maximum flexibility and foot comfort. With today's buyers insist- 
ing upon extra quality and extra value in all materials, be sure your innersoles meet the 
most exacting requirements. 


Write us today for full information regarding our money-saving strips. 


*Patented Process. 


P. CLAYMAN & SONS, INC. 


274 BROAD STREET, LYNN, MASS. 
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Designed, foo YOtb.. 


with Anchor Brand Buckles 





New designs, new styles keep the shoe 
business moving. And because styles 
make shoes sell, new designs increase 
your profit opportunities. 


These originals were drawn for the 
manufacturers of Anchor Brand 
buckles . . . especially for you. Use 
them as you will. 


Tops in quality, Anchor Brand 
buckles are carefully made, finely fin- 
ished with smooth edges that will not 
skive or cut the leather. Available in 
a wide variety of types and sizes for 
men’s, women’s and children’s shoes. 
Write, wire or call us for samples, 
prices and suggestions. 





1 MEN‘’S—Our Anchor Brand No. 7143 Buckle 
features the dropped center bar, enabling the 
strap to lay flat. Your choice of finishes, but 
especially popular in Military Bronze. 

Sizes: %", 7%”, 1”. 

WOMEN’S—oOur Anchor Brand No. 7145 
is also a smart looking buckle featuring the 
drop center bar. Choice of finishes. 

Sizes: %4”, 7%”, 1”. 

CHILDREN’S—For the younger set, try the 
Anchor Brand No. 7148 with the fixed roller 
feature. Strap passes smoothly over rounded 
surface. ..can’t scratch. Nickel finish on steel. 
Sizes: 4”, Hie", 4a", 2", Ve". 


ASK FOR SAMPLES 








NEW YORK ¢ BOSTON e@ PHILADELPHIA ¢ CHICAGO ¢ ST. LOUIS © DALLAS © LOS ANGELES © SAN FRANCISCO 
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- HOMASOT 
WEDGE HEELS 


' Costs less than wood—lighter than wood 
SPRING | Can be stitched through sole and upper at same time 
HEEL | | Wrapper can be cemented or stitched on 
||, Water resistant—retains square uniform edge 
Especially good on hand-sewn Loafers and Moccasins 
| Works well in press with minimum compression 
|| The best for WRAP-O-WELT Process 
Moulds to perfect contour for arch support 
Heights—3/8 - 4/8 - 5/8 - 6/8 - 8/8 
Ideal for Wedge and Spring Heels 
We'll gladly send samples or our salesmen will call. 
COVERED 
WEDGE ' } 
HAVERHILL / '¢ . 
MASSACHUSETTS 
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AY STATE FABRICS, INC. 


117 LINCOLN STREET. B 
ee “1; BOSTON, MASS, 
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that are Going Places are 


First Inspired by United Last 


The black calf closed toe pump above is typical of 
the newest soft wall last style created by United Last 
on this height of heel. While this last builds 

a shoe of smart simplicity, it also gives the designer 
opportunity for ingenious handling of the uppers. 
When higher heels are desired, look to United 

Last also for the craftsmanship that assures shoes 
of character and sales appeal when 


constructed on the new underslung toe last. 


\ | 
~ United Last Company, Boston, Massachusetts 
November 21, 1949—SHOESCOPE 13 
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fashions have stolen the spotlight from the women. Spring 
promotionals centered on the theme of "seasonality in foot- 
wear" have been powerfully launched. Color, texture and 
style, all slanted to seasonal wear, are the three points of 
emphasis. Effort and aim is to lift men's dress shoe 
business out of its chronic lull, to create greater 
seasonal- and fashion-consciousness in the male. 

Certain symptoms stood out in this chronic sales 
sickness. A men's dress shoe bought a decade agowas in 
style today. Patterns and types had changed that little; 
the same with colors and textures. Thus no incentive for 
the male to buy except for primarily utilitarian needs. So 
men's shoe sales lagged, filled only very basic wardrobe 
needs. 











en 


Meanwhile the rest of the male wardrobe underwent 
drastic changes, sharply breaking fromthe drab and conven- 
tional. In recent years we've seen the mass male acceptance 
of bright-hued shirts, gayly designed neckwear, bright-toned 
slacks and sport coats and sport shirts, etc. Seasonality 
and style were emphasized and accepted in the entire ward- 


robe--except for footwear. 











> 


Now the picture has suddenly changed. A whole new men's 
shoe field has opened. Also significant, the men's dress 
shoe manufacturers and retailers don't intend to spread 
themselves thin by each promoting basic style themes of 
their own. Coordination is the new keynote: everyone 
pushing the same basic style themes, but each promoting 
his individual patterns. It should do things to the sales 
graph for spring and summer. 

Basic men's style themes foremost in the spring-summer 
picture: (1) Ventilated and woven types--the ventilation 
either all-over or in sections (vamp, quarter, etc.). Many 
of these, perhaps most, in two-tones. And lookfor plenty of 
meshcloth--chiefly nylon--in ventilated types; chiefly in 
vamp or plug, and many in the quarter also. 

(2) Dressy casuals, finger-gore, summerweight types: 
These are neither strictly casual nor strictly dress, but 
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comprise attractive features of each. The cone of the last 
is higher, provides a snugger fit on the instep. The back- 
part is designed to provide a pump-like fit. The topline or 
collar runs higher than the regular casual, more like the 
regular dress shoe. The finger-gore gives a glove-like fit. 
The shoe is dressy enough for everyday wear, yet appropriate 
too for resort wear. And its lightweight character 
furnishes the seasonality attraction. 

(3) Iwo-tones. These will be played up in a variety of 
subdued combinations. The idea is to provide colorful 
footwear in comformity with the rest of the spring-summer 
wardrobe. 


a 


(4) Suedes. Here is the "new" note in textures. 
Suedes--especially blue, with brown closely behind--are 
expected to do even better than last season. They may 
become a permanent fixture in the men's field. Look, too, 
for alligator or lizard combinations with suede, or even 
with smooth leathers. All this in line with the focus on 
new textures that are striving for mass male acceptance. 





(5) Others in the picture are sandals and moccasin 
types. The sandals are strictly resort, but summer sales are 
expected to show a steady rise. Moccasin types will be largely 
machine-made but closely simulating hand-made types. 

Miscellaneous men's notes: In conformance with summer- 
weights, look for more flexibility, achieved through unlined 
shoes using vegetable-tanned leathers. Also lighter detail 
and stitching, with closer, lighter edges. With the square- 
dance craze sweeping the country, we'll see much more of the 
Campus boot. More one- and two-eyelet shoes, but a mild 
decline in monk straps. Soles will be lighter weight, with 
crepe and rubber soles thinner. Lasts will be soft-walled; 
some plateaus; shorter foreparts to counteract longer cone 
on dressy casual types. 














acetone 


Several outstanding developments in women's shoe fashions 
for spring and summer. Most publicized note is the naked look 
in footwear. Perhaps never in the industry's history are 
shoes to be more opened up--just enough shoe in many cases to 
remain attached to the foot. On many of these the toes and backs 
will be closed; the exaggerated shell outlines will leave 
enough toe or back to serve their functional purposes. The 
idea is to create the illusion of nakedness on semi-closed 
types, and actual nakedness on opened-up types. 


en 





Strippings will be the season's highlight. Chiefly on 
the vamp, but many on the sides and quarter--and some of the 
more extreme types consisting of allover strippings. Every 
conceivable design and pattern has been created out of these 
strippings to provide the desired lattice-like effects and the 
naked look. Strippings will bevery narrow, 3/16 and 7/32 
inches wide instead of the more usual 1/4 to 5/16. Again the 
illusion of delicate lightness, of nudeness. Most of these 
strippings will be found in the better grades. Though much 
less leather or other upper material will be used on these 

PAGE 33 PLEASE 
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. Low vamp effect with 
asymmetrical topline 
gives appearance of 
bare yet bound foot; 
suggested in red calf 
with white-stitched 
piece of suede. 









B. Floating cutout strap 

attached to mud- 
guard and caught 
with button. 









. Novel floating strap 
reaching outside scal- 
loped topline, with 
gore in slot. 






D. Great loop dresses 
up basic simplicity. 






E. Unusual tip but tem- 
pered by simplicity. 
Keeper holds tab 
which extends over 
topline. Green calf 


b / tip with white suede 
~ f keeper. 


ys F. Peaked topline with 
FRANCES AMOLARE mudguard carrying 
asToNn out same effect; 
B open shank. Blue 
calf topline piece 
and button. White 
suede mudguard. 















G. Large button on 
larger floating strap 


H ae cml ; which wraps around 
ERE are ten original and magnetic ideas in vamps ankle. Invisible o~ 
for ene shoes. They are designed with a _—_ ——— 
to fresh beauty and down-to-earth practicability ss: ‘enltoiniailiaiieaiiias 
in shoemaking. Note particularly the low cut of terlocking tab gives 
most of these vamps, and the asymmetrical effects feeling of intricacy. 

Green tip on white 


in some—quite in conformance with popularity tar- suede. 
gets in Spring footwear. The opened-up effects are 

ingeniously achieved in a variety of eye-catching 

ways to focus all attention on the vamp. Pinking, 

scalloping, straps, latticing, cutouts—all are em- 

ployed to accomplish the desired result of creating 

an exquisite shoe that can be practicably made. 
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A 
fresh, imaginative effect of a 
hoe buckled within a buckle. The 
hpen shank and high heel provides 
he light-airy effect balancing the 
losed front. 


The neat combination of lacing and 
buckled strap provide excellent fit 
nd novel effect on this playshoe. 


\ smart casual combining the imi- 
ation with the genuine strap, sug- 
jested in brown and white—quar- 
er, plug and tongue are in white. 


D 
Provocative lines emphasize the 
femininity of this ankle and instep 
strap shoe. 


E 
A wide, contrasting color strap 
with functional buckle and saddle 
create a sophisticated casual. 


F 
A smart walking shoe with delicate 
dressed-up treatments adaptable 
to two-tone effects. 





S traps continue to hold their fashion prestige popu- 
larity in so many types of shoes. Here Miss Fink, an ex- 
perienced shoe designer, combines the artistic with the 
practical, the imaginative with the economical. All of 
these shoes have straps—some being the keynote of the 


design, others representing supporting interest. In two 
shoes the designer creates unique applications of straps 
combined with buckles. In another instance she combines 
the functionla strap with the functional lacing to create 
a novel effect. In still another she contrasts an imitation 
with a genuine strap. Altogether, these ingenious treat- 
ments provide interesting and practicable innovations to 
be seen next spring and summer. 





A. Diagonal instep strap 
with harmonizing vamp 
treatment—with modi- 
fied rabbit-ear touch on 
quarter and vamp. 


B. Dainty dressy type 
cocktail sandal with 
unique offside quarter 
strap. 


C. For tall gals who like 
sandal effects—a closed 
quarter is used to pro- 
vide the needed support. 


D. Interwoven _ instep 
strap developed with a 
dignified look. 


E. A locking instep strap 
with sling strap buckle 
adjustment. 


F. Elegant pump with 
offsided instep strap and 
novel decorative touch 
on outside vamp. 


THe sandal has been a perennial 
favorite since the days of Socrates 
and Caesar. Its opened-up freedom 
for the foot has been one reason. 
This, combined with important 
strides in shoe construction to give 
the sandal the same sturdiness as 
any other shoe, continues to place 
this shoe in a top-rung position of 
popularity. 
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These dozen Spring sandal de- 
signs fashioned by Ed Rosen express 
a keen eye for style appeal mixed 
with an equally keen sense of man- 
ufacturing problems. Though funda- 
mentally these shoes are sandals, 
their talented touches make them 
appropriate shoes for dress-up occa- 
sions that might ordinarily require 
more formalized shoes. 
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G. Asymmetric sandal- 
ized pump with adjust- 
able post quarter. 


H. A dressy model sug- 
gested in a mono-color 
suede, and piped for 
added smartness. 


I. Sophisticated looking 
diagonal strap with in- 
terlocking vamp treat- 
ment, 


J. A resort or casual 
type with low platform, 
suggested in two-tone or 
multicolor, 


K. Novel casual that is 
eve-catching in a com. 
bination of colors. 


1m Modernized version of 
a sandalized Cleo tie. 








A, 
A dressy type with 
unique asymmetrical 
tip and strap to pro- 
vide a masculine off- 


sided look. 


B. 
Two-eyelet tie, tieing 
under small turned- 
down tongue; in all- 
over antiqued tan calf 
or elk with heavy dark 
stitching. 


C. 

Heavy boat-like shoe 
approaching big broth- 
er’s ski boot. Back is 
optional, may be worn 
up or down. In two- 
tone, heavy brown 
leather. 


D. 


In dark red calf an- 
tiqued with heavy dec- 
orative stitch. A modi- 
fied Western influence 
type. 


E. 
Combination black and 
dark red heavy leather. 
Western influence seen 
in holster-like packet 
with miniature toy 
gun inside. 


F. 
Side gore stepin of red 
and black leather with 
silver medallion and 
leather thong knotted 
through. 





As graphically demonstrated here, boys’ shoes need not cling 
to monotonously conventional patterns which over-stress utility 
factors. That style can be appropriately and attractively imbued 
in boys’ footwear is convincingly shown here. Such styles as these 
contain high boy-appeal and hence high sales-appeal. Because 
they are eye-catching, boys bring their mothers into the store rather 
than vice versa. That is significant to stepped-up sales. Moreover, 
these shoes possess all the required factors of utility and masculinity. 
The designer has simply added the vital sales-inspiring element of 
style—and presto! new possibilities in the boys’ field. 








Fashion Spotlight On Spring Leathers 


N OW that the Leather Show 
is over and the buying and 
fashion decisions for Spring 
leathers have begun to solidly 
crystallize, concrete informa- 
tion about the leading style 
leathers is here presented by 
a quintet of the foremost fash- 
ion authorities on leather. 

Speaking for kid is Helene 
O’Hara; for calf, Ruth Hamil- 
ton Kerr; for reptiles, Irene 
Sharlin; for side, Polly Drew; 
for patent, Kate Goldstein 
Kamen. 

This distinguished _ style 
panel presents a detailed out- 
line of what to look for in their 
respective leathers—the high- 
lights in new colors, finishes, 
textures, adaptability to new 
footwear fashions, relationship 
to Spring clothing fashions and 
accessories, etc. 


Kid Leathers— 
By 
Helene O'Hara 
Allied Kid Co. 


In our office files are fat folders of 
letters from consumers (of very re- 
cent date and nation-wide). The evi- 
dence culled from these missives is 
—women are color hungry. They 
want shoes to match their costumes, 
shoes to perk up dark ensembles. 
black, navy, brown; in short. shoes 
to tempt them to buy. For Spring. 
it looks as though the consumer may 
have fewer color complaints because 
early-bird merchants are studying 
hues, and resort buyers have ordered 
entire stocks of colored kid shoes. 

Admiral Blue, by far and away. 
gets an earlier play and a heavy one. 
Brown, on the Balenciaga side ( Kola- 
brown, Boulder), warms up to other 
browns and beiges and_ neutrals. 
Misty Grey, now clear and clean. 
after a good “49 performance. is a 
repeater, a salient point to note well. 
To say Irish Green is a_ neutral 
sounds like a case of mistaken iden- 
tity, but it is. And green and Play- 
red combined aren't just for Santa 
Claus. They’re conspicuous, pro- 
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Five of the country's leather style authorities pre- 
sent a Spring preview for their respective leathers. 
Here is the advance fashion story on kid, calf, 
reptile side, and patent leathers. 


motable. Green footwear goes with 
the little red coats (red grows and 
grows and grows in ready-to-wear). 
In return, red flatters evergreen. 
Strips of one, then the other are 
companion pieces in casuals or very 
open sandals. Last year a few far- 
sighted buyers planned an_after- 
Easter event around Blue Sparkie 
(like Laguna of two kid tanners). 
In simple pumps and sandals they 
specified it—and sold it from April 
into summer. This year, Blue Spar- 
kle will light up more stocks and be 
a summer bright as well as a Spring 
attraction. The beige pump pops up 
earlier than you think. The basis is 
the light accessory for the dark suit 
or coat. If white’s for Winter (a la 
hats, gloves, muffs, scarves), light 
shades, too, are a fresh interpreta- 
tion of the lighter-than-costume trend 
in accessories, Rusts go along with 
the soft tweed story. 

Collars make such a difference in 
dresses. It may be adventuresome to 
feature them on shoes. But, a white. 
a beige, a pale blue, a light green 
kid collar is decorative, dramatic and 
hard to resist. (We've tested a grey 
suede kid pullover with a white kid 
collar on over 300 women.) The 
formula is so simple. To a regula- 
tion pump (or an offside is even 
newer) is added a scalloped, a rolled, 
a Peter Pan, or a suit collar, narrow 
or emphatically wide. The throat- 
line idea is borrowed from ready-to- 
wear. It’s current in European and 
American collections and is equally 
striking in shoes. 

Literally miles of kid stripping are 
being processed for shoes. Two strips 
are braided for a naked dressy shoe. 
Two, three, or four are hand-woven 
into diamond or checkerboard vamps. 
By knots and slits three or four or 
five colors join for a versatile flat, 
a tailored medium heel or a dressy 
sandal. Color limits are really elastic 
in casual, street or dress shoes. 

The return of softer clothes and 
glove-like shoes has launched a whole 
series of kidskin promotions. Glazed 
Kid opens the resort season, and in 
heiges, off whites. pale tones has eye- 
appeal galore and just the weight for 


a versatile life. Suede Kid is a con- 
sistent seller in volume in both darks 
and lights. Crushed kid, somewhat 
of a revival, fits into the surface in- 
terest feeling rampant in clothing 
fabrics and leathers. More special- 
ized are the embossed patterns on 
suede kid and glazed, the lacy effects, 
the whimsical but sound dressmaker- 
looking surfaces which are being 
launched by some of the industry’s 
leaders. Kid has a bit of its 1920-ish 
look, which is all to the good in to- 
day’s fashions. 


Calf Leathers— 


By 
Ruth Hamilton Kerr 
Calf Leather Division 

Tanners Council of America 

As many as five successful new 
shoe styles made their debut in calf 
leathers during the past year. These 
included several which now continue 
in modified or more extreme ver- 
sions, and one of them has just been 
given fanfare in Paris as the newest 
French novelty. 

Looking forward to 1950, these 
“prestige” shoe styles have cast their 
shadows on future trends. They join 
an illustrious company of shoe style 
classics which have been successful 
in calf leathers for almost a decade. 
Calf leathers for the season to come 
continue as the leading choice of de- 
signers, manufacturers and retailers. 
Customers will undoubtedly show 
their strong preference for fine calf- 
skins by maintaining its sales leader- 
ship in both prestige and volume 
styles. 

Most important of the new styles 
introduced since September, 1948. 
has been the feminine, tailored calf 
shoe on a medium dressy heel. Lead- 
ing exponent of this has been the 
beautifully burnished calf model on 
a square toe with a new broader fore- 
part and no walling. The heel was 
a slightly curved heel or a new baby 
Louis with a decided curve. This 
was shown in black calf with a large 
velvet bow at the open throat and 
with an old-fashioned spool heel. This 


(Continued on Page 40) 
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Fabric Style Prevues For ‘50 


\: Ottoman Cloth — in black with gold or silver 


pencil stripe. By Clemtex Manufacturing Company. 


B: Nylon printed taffeta. By Clemtex Manufactur- 


ing Company. 


C: Bombay Cloth, a fabric simulated straw. By 
A. S. Burg. 
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D: Nylon meshcloth, by Shain and Company. 


E: Corduroy in plaid — either green or red. By 


A. S. Burg. 


F: Simulated Corduroy. 
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I ROM all the signs it appears that 
1950's spring-summer period will be 
the biggest shoe fabrics season since 
the end of the war. Reports coming 
in from shoe manufacturers, style- 
men, shoe buyers and shoe fabrics 
house reveal that a substantial por- 
tion of fabric footwear is definitely 
an important factor in production 
and buying plans. And perhaps the 
most significant point of all: indica- 
tions are that consumer reception to 
fabrics is more active than at any 
time in the past five years. 

Shoe and fabrics men got the 
important signal last spring and 
summer when demand for fabric 
footwear took a sudden and unex- 
pected spurt. Many stores were 
caught flatfooted. lost sales. After 
a fabric footwear lull of nearly five 
years they hadn't anticipated the 
abrupt reversal in the trend. 

To all shoe fabrics men. this in- 
itial demand of last year was highly 
significant. From = experience they 
know that the “shoe fabrics cycle” 
starts just like that: a substantial 
“bite” the first season is invariably 
followed by a more active following 
vear. and building up to a wholesome 
sales crescendo the third year. from 
whence the cycle declines. Thus, we 
are moving into that important sec- 
ond year. 


Many New Fabrics 


During the four-year postwar lull 
in shoe fabrics, textile chemists were 
nevertheless busy in their laborator- 
ies. During that period a variety of 
improved and new fabric treatments 
were introduced. This pace has not 


slackened. Today we may see an 
interesting array of new designs. tex- 
tures, color combinations, coatings. 
weaves, etc. Fabric footwear will 
have a positive new look. 
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A parade of smart and brilliant new fabrics are 
being shown for next spring and summer—which 
promises to be the biggest and most colorful shoe 
fabrics season since the war. 


Three outstanding fabrics are in 
the spring-summer_ shoe _ picture: 
linen, straw and mesh, in that order. 
Linen is faraway in the lead in 
“popularity polls” to date. Linen 
was one of the most demanded fab- 
rics last year. is expected to be in 
front again this year. 

The large majority of the straw 
will not be natural but fabric or 
simulated straw. An excellent job of 
simulation has been done on these. 
Moreover, it is more economical and 
makes for easier shoemaking. Prac- 


tically all the straw will be in natural 
or wheat color. 

Meshcloth footwear—in almost all 
instances mesh combined with leather 

-is very prominent in next spring- 
summer's picture. Most of the mesh- 
cloth will be nylon. This is a definite 
point of appeal, for this material 
makes for easier. sleeker shoemak- 
ing; it is also easier to clean, quicker 
to dry, retains its shape better. 

Other fabrics will also make a 
strong bid for mass acceptance: 


‘Continued on Page 36) 


Sleek and smart slingback pump with nylon mesh vamp—and mesh extending back 
into quarter. Mesh motif carried through on leaj-like decorative touches on vamp. 
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G. Wide one- 
strap blucher, 
welt seam up 
front, perfora- 
tions in forepart 
are through lin- 
ing. 


H. Sleeve gore 
open-back  san- 
dal, in heavy 
cowhide splits 
with flesh side 
out. Also good in 
colored calf or 
suede. 


I. One - strap 
open shank san- 
dal, with perfor- 
ations in vamp 
through the lin- 
ing. In all-over 
white buck, navy 
calf, or brown 
calf. 


J. Blucher  ox- 
ford with new 
quarter treat- 
ment. In_ two- 
tone combina- 
tions. 


K. Sleek, lined 
dress oxford with 
combined _ bold 
and custom-made 
look. White buck 
seamless vamp 
with brown calf 
flared tip. 


L. A new cleated 
sole, buckle 
strap, open-back 
sport oxford. 
Navy calf quar- 
ter and vamp 
with white buck 
vamp plug and 
navy blue fancy 
stitching be- 
tween rows of 
perforations 
which are 
through lining. 





Tuese dozen stimulating men's models are in smart keeping with the 
“seasonality in footwear" theme now being promoted. Ventilated types, 
suedes, sandals, summerweights — all are included here, each an original 
design created for spring and summer. Note, too, that these shoes are 
nicely adaptable to colorful treatments — and color, particularly two-tone 
effects, are very much in the seasonal picture for men. 

John Tomes has given ingenious touches to vamps and quarters that 
are certain to arouse interest in new styling and merchandising possibilities. 
Take particular note of the smart masculine effects achieved with the 
sandals, a type of shoe that is rapidly gaining sales headway with the male. 
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A. A delicate and unique 
quarter interest of narrow 
interlocking straps is fol- 
lowed through with the 
same motif on the vamp. 


B. Here the vamp is off- 
sided. The back is open 
but rimmed overhead by a 
hooded quarter and anklet 
strap. 


C. Another novel quarter 
treatment with use of nar- 
row straps. Offsided vamp. 


D. The open vamp effect is 
created in a novel manner. 
Note that the motif is car- 
ried through on the quar- 
ter. 


Here the perennial cocktail shoe steps up on a 
pedestal, an object beautifully designed, delicate in 
detail, unique in treatment. The cocktail shoe is a 
special occasion article conforming to the fashionable 
dressed-up environment it serves. 

In this quartet of shoes the designer has made cer- 
tain of one important thing: the shoe will catch as 
much attention as the rest of the costume. The ex- 
quisite touches are ideally adapted to the semi- 
formality of the occasion for which it is worn, It is 
primarily an “indoor” shoe, and hence is subject to 
more delicacy and intricacy of detail than ordinary 
footwear. 
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This is the @me() conveyor 


It is important to you because the shoes that are made on it are the kind that keep 
customers coming back for more. And here are the reasons: 


The Compo Conveyor may be regulated to 
give the necessary DWELL for the cement used. 


Instead of pressing the shoe onto a laid-down 
sole, the Compo Technique applies the sole to 
the lasted shoe, a craftsman-like operation that 
results in sleek, last-molded contours. 

Uniform air pressure is applied equally to all 
parts of the sole — toe, ball, arch and heel— 
assuring a complete bond, and eliminating any 
unfinished look at the edges and any pull-back 


at the shank, ball lines and joints. This mark of 
craftsmanship is apparent on any shoe regard- 
less of the height of heel or platform. 


This Compo Conveyor has multiple jacks, all 
but one of which are under pressure throughout 
the entire cycle. Thus each shoe is allowed 
sufficient time for the all-important factor of 
DWELL. Utmost efficiency and finest results 


are obtained with Compo equipment and ke 


adhesives. 


This is a Gme() jack 


with a sole being attached. 
Note how the compressed air casing 
surrounds the sole, applying equal 

pressure at every point. 














of the reasons why on 


makes better shoes 


zs only one 


P() Machinery 


But, more than all the others, it’s the reason why you should insist that the cemented 
shoes you sell be made on Compo Machinery with Compo Cements according to 


the Compo Technique. 


Compo, with its insistence on fine shoe- 
making, the highest bonding standards 
for its cements, and the proper use 
of its machinery and techniques to ob- 
tain the finest results has established the 
cemented shoe in its present position 
of acceptance and demand. Compo has 
made it possible for you to profit from 


COMPO SHOE MACHINERY CORPORATION 
BOSTON, MASS. 


its years of experimentation, building and 
testing, by offering your customers the 
smartest, most satisfactory shoes ever pro- 
duced. Now it is up to you, as a shoe re- 
tailer, to insure your future profits from 
cemented shoes by specifying that the 
cemented shoes you sell be last-molded 


Gme() Shoes — with DWELL. 
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makes better shoes . 
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snotty 


the most important word in cement shoe manufacturing 


Unless you're a shoe manufacturer, you may never have heard of DWELL — but as a retailer of ce- 
mented shoes it’s something you should know about, for your own and your customers’ protection. 


Naturally, in a cemented shoe the cement is Here at Compo where the cemented shoe 
a very important factor. It forms the bond be- was pioneered DWELL was recognized as an 
tween sole and upper, and the bond should be essential factor of success. The DWELL re- 
permanent. Cements are not temperamental, quired for various types of cements has been 
they simply require certain conditions of use, thoroughly tested, and Compo Conveyors 
and one of these is a sufficient length of time carefully timed to give the required amount for 
—or DWELL — under pressure when the sole the type of cement used by each manufacturer. 


and upper are bonded, to insure permanence. 





ald 


ell 1s an insurance policy 
for both shoe manufacturer and retailer 









DWELL makes the difference between a good this, and will not work with machines that 
cemented shoe and a poor one, whether it’s give less than the required time under pressure. 
made to sell for $2.00 or $36.00. At any price, Which probably accounts for the fact that 
a permanently bonded sole is the prime re- such a vast majority of the best cemented 
quisite, and the only insurance of customer shoes are made on Compo machines. 






satisfaction. The best shoe craftsmen know 





Ry 


Ome() Bhoe 


-insured example 


of fine craftsmanship 


David Evins of Evins Inc., winner of the Neiman- 
Marcus Fashion Award and the American Fashion 
Critics’ Award of 1949, designed this shoe. He has 
selected Compo machinery and adhesives to insure 
DWELL. Note the last-molded contour of the sole, 
especially through the shank. This fine appearance 

is another hall-mark of a Compo Shoe. It is due to 

the fact that in a Compo Shoe the sole is applied to 
the lasted upper, and under even pressure is mokieg. meee 
to the contours of the last. ee 


David Evin’s shoe is beautiful all over, 


thanks to the GmeQ) technique and 2. , 





Note the shapeliness of the ae 
shoe bottom. Edges of the sole COIS: 
to the upper, there’s no raw, © 
unfinished look. 


See how the sole follows the 
convex curves of the shank, 
with trim, clean lines. 





=== pull back or unsightly wrinkles 
when the shoe is worn, 








A. A scalloped throat mule 
on a cutout vamp, with a 
mere hint of the motif on 
the quarter. 


B. This simplified closed-toe 
mule has the desired opened- 
up vamp with contrasting 
solid quarter. 


C. This low-cut mule cuts a 
curvaceous silhouette that is 
both closed and revealing 
with its unique corset-like 
effect. 
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i fashionable clothing we have had the 
plunging neckline. Now, in fashionable foot 
wear for Spring, comes the plunging shank- 
line, prominent characteristic of the mule 
pump. The mule is way up front for Spring. 
These six designs, all with the plunging shank 
sides, demonstrate the possibilities in beautt- 
jul touches and lines in this type of shoe. The 
flattering silhouette of the open sides in addi- 
tion to the opened-up effects of the vamp, 
create an all-over attraction for the eye on the 
foot. 


D. A draped vamp and open 
quarter provide nice balance 
and a refreshingly new ef- 
fect for Spring. 


E. An interestingly twisted 
vamp lends itself well to 
contrasting materials and 
colors. 


F. An open detailed vamp 
that lends itself to a slightly 
accented offsided quarter. 





—— launches playtime, and playtime means "leisure" foot- 
wear, that broad classification into which the leisure, casual and play 
shoes fall. The sandalized theme takes the spotlight in such footwear — 
and here the theme shines with fresh ideas in such treatments that will 
be sure-fire selling features next season. 

Perforations and lattice effects or strippings highlight this sextet of 
shoes. Both of these effects are up front in spring-summer consumer 
demands. Note, too, generous use of asymmetrical treatments on straps 
— another feature to be in strong demand. 


A 


A draped bow forms 
an opening on the 
vamp of a medium 
heel ankle strap san- 
dal with gore-back 
strap. 


B. 
This asymmetric vamp 
treatment follows the 
line of the strap on 
a closed toe, open 
back sandal. 


Cc. 
Narrow instep cross 
strap adjusts this san- 
dal which features a 
scalloped quarter and 
lattice-effect: vamp. 


Dz. 
Mass perforations 
lighten this asymmet- 
ric strap and vamp on 
a medium heel sandal. 


E. 
Multi colored cross 
strap wraps around 
the ankle, the criss- 
cross motif also on 
vamp. Sole is low 
platform. 


F. 
Various sized perfora- 
tions on the saddle of 
this wide-strap sandal, 
wide gore in back of 
strap. 
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A. 
Anklette sandal with closed 
toe and heel, open shank 
and lattice-like vamp. 


Asymmetric sandal with 
closed back but opén toe 
and shank, with or with- 
out platform. Buttons non- 
functional. 


Closed heel and toe, open 
shank, anklette. Note the 
open-toe look on the 
closed-toe last. 


D. 
A closed shank, open toe 
and heel two-strap sandal 
in all-over or combination 
leathers. Note — starfish 
motif on vamp. 


E. 
Open shank and toe, closed 
heel. Suggested in single 
color, and definitely a 
single sole. Emphasis here 
is on lines. 


Toe, heel and shank are 
open on this platform shoe. 
Vamp in meshcloth of 
matching or contrasting 
color. 


Here is an interesting array of dressy strap sandals with plenty of 
opened-up effects. Use is made of strippings on the vamp, of mesh- 
cloth, of narrow anklet straps, of deep-cut shanks, of low vamps—all 
of which are very prominent in the spring-summer fashion picture. 
Of particular interest is the unique open-toe effect achieved on a 
closed-toe last (see €.), or the emphasis on distinct lines (see E.) 


rather than decorative effects. 
These are sveltely styled shoes that are both practicable and beau- 
tiful, and designed to catch the volume trade. 
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ISS PENNY GRABLE attended Washington Univer- 

sity in St. Louis where she majored in art courses. 
After graduation she went to work for Dayton Last Co., 
then later joined the Dunbar Pattern Co., and from there 
to Conaway-Winters, also in St. Louis. She eventually estab- 
lished her own shoe style service. At present she is also 
acting as a shoe styling consultant for several firms and 


organizations. 


A. A simple but = smart 
pump with lacing* of 
contrasting color in the 
bow. 


Another dressy pump, 
with laced bow in front 
and basket-weave lac 
ing around mudguard. 


. The lacing on the bow 
of this pump simulates 
a sailor’s neckerchief 
knot. 


A novel loafer type 
with woven peek-a-boo 
treatment around the 
mudguard and vamp. 


In this sabot strap cas- 
ual the interwoven lac- 
ing dresses up an other- 
wise plain vamp and 


toe, 


In this tailored type 
shoe the lacing design 
enhances the neat vamp 
effect. 


ACINGS in footwear have 

gone glamorous. Once 

associated with oxford 
type shoes in the utilitarian 
sense, they have now blos- 
somed in the fashion field 
a novel type of shoe acces- 
sory to accentuate dressed-up 
touches in a novel manner. 
The versatility of lacings cre- 
ate a number of fashion pos- 
sibilities. 

Matching or contrasting colors; various materials; patterns imprinted 
upon the laces; design possibilities upon the shoe; use in either the 
functional or non-functional sense; different types of tips. All these 
presage a new day for lacing applications in fashion footwear. 
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Coming: The Male New Look In Footwear 


After 20 years in a monotonous fashion groove 
the men's dress shoe business gets a terrific shot 
in the arm. A new perspective, fresh planning, 
coordinated effort — and look for the most im- 
pressive style season the male has seen in two 


TT 
W ITH a spectacular launching 


containing everything short of cham- 
pagne crashed against the bow, the 
men’s dress shoe business is moving 
into spring and summer of 1950 with 
a fashion promotion program bigger 
than anything it has attempted in 
the past two decades. An all-out mer- 
chandising plan based on the theme 
of “seasonality in footwear” is being 
backed by an array of startlingly new 
styles for men which holds every 
promise of being the shot in the arm 
this branch of the shoe business has 
long needed and waited for. 

In fact, this is perhaps the first 
time in 20 years that the men have 
taken the spotlight from the women 
in new shoe fashions. 


The Theme 


footwear” is 


“Seasonality — in 
merely the banner of this new pro- 


decades. 


gram. Behind this slogan is plenty 
of long-term analysis and planning 
that led up to the new end product. 
For many years the vast majority of 
males have worn pretty much the 
same style shoes winter and summer, 
year in and year out. Shoes bought 
ten years earlier were just as “fash- 
ionable” a decade later. for there had 
been no appreciable changes in men’s 
dress shoe styles, colors, lasts, ete. 
There were style changes. of course. 
but not enough to alter the buying 
habits of the vast majority of males. 
Moreover. no male’s pedic attire was 
given a critical eye if he wore his 
winter shoes in summer. or vice 
versa, We're speaking of the average 
male representing the mass volume 
of business. 

The repeated plaint of cautious and 
skeptical shoe manufacturers: “The 
men wont wear anything substan- 


tially different.” It was assumed that 
the male was virtually static in his 
clothing habits, governed by an ultra- 
conservatism in his sartorial tastes. It 
took several significant happenings to 
uproot this fallacy. Beginning in the 
Thirties we saw this misunderstood 
male take to _ brilliantly-colored, 
gaudily-patterned neckwear: we saw 
him blossom out in fancy, gay-hued 
sport coats: we saw the mass wear- 
ing of bright-toned slacks and eye- 
arresting sport shirts: and even the 
dressy everyday shirts broke from 
the conventional whites into unbe- 
lievable shades of pinks. lavender, 
yellow, green. etc. It couldn't happen 
to the male. But it did. 

Men's shoe manufacturers watched 
all this aghast. This was not the male 
they'd known — or believed they 
knew so well. They looked at his 
drastic change in clothing tastes, 
then looked again down at his shoes, 


The last is versatile, 


LEFT: Allover blue suede with finger gore on inner side of quarter 
and zipper on outer side, in a dressy summerweight casual. Shoe 
by Jarman. 


SECOND LEFT: Dressy summerweight casual with finger gore and 
nylon mesh plug against brown calf. Shoe by Jarman. 


CENTER: The last over which all these shoes are made. It has a 
high cone and pump-fitting backpart to provide snug and comfort- 
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able fit around instep and quarter topline. 
adapting to various specialty types and runaround type patterns 
to be seen next spring and summer. Last by Arnold Bros. (All 
shoes here on this last) 


SECOND RIGHT: Brown two-evelet moccasin; by Jarman. 


RIGHT: Beige finger-gore shoe with rubber sole. Ry Jarman. 












{BOVE LEFT 
These are two hidden gore types with soft toes and unlined forepart. The lacing 
on the righthand shoe is non-functional. The last has a high cone, pump-fitting 












ABOVE RIGHT 





and simulated perforations on saddle 


Shoe by Field & Flint; last by United. 


: CENTER 
} stitching. Shoe is allover perforated. Shoe 
RIGHT 
black lizard, on a semi-walled, receding 
l nited 
: The sharp incongruity was immedi- 


ately noticeable. The shoes were out 
of date, particularly they were out 
of season. He was wearing summer 
slacks and sport shirts and sport 
coats but his shoes were last win- 
ter’s brogues. 

But these manufacturers also took 
a look at something else. The annual 
production and sales figures of men’s 
dress footwear. In the past 20 years 
production and consumption of men’s 
dress shoes has remained virtually 
static in ratio to the male population. 
So have sales. Per capita consump- 
tion of men’s shoes annually has run 
slightly under two pairs. When we 
realize that 25-30 percent of this out- 
put consists of work shoes. we find 





per capita consumption of dress shoes 
around 1.6 pairs a year. as compared 
with nearly four pairs annually for 
the women. 

Even back in the early Twenties. 
and before. the male changed from 
his higheut winter shoes to lowcut 
summer shoes. Thus he habitually 
bought two pairs a year in conform- 
ance with seasonal demands. When 
the low shoe hecame a year-round 
shoe there was no need to change 
with the seasons. The results showed 
up in output and sales. 


New Day Dawns 


Basically. these were the conditions 
that brought about the new thinking 





LEFT: Casual moccasin in brown, with 


backpart. Shoes by Stetson, the last by Woodard and Wright. 


concealed gore at instep, pinked tongue 
a semi-walled, sottly rounded toe last. 


lain toe in powder tan suede with crepe sole and medium-heavy sole 
by Stetson, last by United. 


Three-eyelet tie with grey suede plug, tongue and collar contrasted by 
toe last. Shoe by Field & Flint, last by 


in the men’s branch, the decision to 
change a picture that had existed for 
too long. The male had substantially 
demonstrated he was ready for new 
provided the shoes were gen- 
uinely new in style and not merely 
a mild monotonous and _ ineffectual 
re-touching of patterns. 

After lengthy and careful planning 
by a joint effort during the past year. 
the full-scale men’s promotional and 
fashion program has been launched 
with the 1950 spring-summer styles. 

Now. something of great  signifi- 
cance has come into the picture. Co- 
ordination. Instead of each manufac- 
turer seasonally introducing his own 
new. stvles independent of all other 
men’s manufacturers, the producer 
now “conforms” to a central promo- 
tional theme to which all the manu- 
facturers conform. What styles will 
he the central theme for the coming 
season? A cooperative decision is 
made. a fashion focal point selected. 
Now. however. each manufacturer. 
knowing what the main style themes 
are to be. sets about to make his own 
individual styles around that theme 

but styles which are different and 
independent of competitors’. 

This is a very important part of 
the program, Before. many of the 
style and promotional efforts were 
dissipated because individually they 
lacked power and scope to create a 
consumer demand for certain styles. 


she ES 




















LEFT: In combination navy blue 
suede and black alligator. The last 
has pointed, receding toe and short 
forepart. Shoe by Howard & Foster, 
last by United. 


RIGHT: A dark brown suede quar 
ter and vamp with matching dark 
brown calf. Shoe by Field & Flint, 
last by United. 


Consider that many of the basic style 
themes were in conflict or competi- 
tion with one another. This confused 
the consumer, created — hesitation 
rather than incentive in buying. 

Now the picture is quite different. 
There is a focal point, a common 
fashion target with a few basic style 
themes. This clarifies consumer 
thinking. inspires buying decisions. 
creates a fashion-consciousness. The 
male who wants to be “in style” is 
now certain of his direction and 
choice. 

When Christian Dior created the 
New Look for women. the entire 
clothing industry focused its efforts 
on that single theme. Result: ail 
women bought and wore the New 
Look clothes. Fundamentally. all 
manufacturers’ and_ retailers’ sales 
were largely preassured. for the ele- 
ment of gamble was reduced to a 

(Continued on Page 42) 
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STYLESCOPE—Continued from Page i5 
naked-look shoes, thus resulting in savings, stitching costs 
will skyrocket, wiping out economies on materials. 

Strippings on lower-priced lines will be achieved more 
by simulation or the illusion of stripping, or by actual in- 
genuities. Also, the use of more delicate cutouts to approach 
the stripping effect. Estimates are that spring-summer shoes 
will consist of 60-65 percent stripping types, 25-50 percent 
cutouts, depending upon the grades. The Grecian sandal look-- 
highly feminized--is the aim. 


a 











Mule pumps also among the headlines. Nude sides, the 
quarter plunging down into the shank to leave an extremely 
shallow or barren side to the shoe. These are very much in the 
picture. Some will be left naked, others will be "latticed" 
with stripping effects, feminineffects, etc., on the vamp. New 
These exquisite lines are beautifully flattering to the foot. 





Of course 


the basic sandal in countless new designs--but other basic 
types given the sandalized treatments. Sandalized pumps, for 
instance. The sandal types will be featured by stripping 
treatments involving loops, rings, pleated and knotted 
effects, etc. on the vamp. New effects in anklet types. The 
ankle straps will be more stripping than straps--extremely 
narrow. And look for more use of lacings on anklets. Either 
the lacings or strippings will be used to "join" the quarter 
and vamp to create a Grecian sandal effect, with fore and aft 
tied rather than buckled. Two other notes: finger-gore types 
in lower heels and casuals; low mudguards, about 3/8 inches 
high, stitched and turned. 














a ewe 


Shell outlines will dominate throats and vamps. The 
naked look follows through here--deepcut and shallow. 
Asymmetrical throat lines will be the strongest in 15 years. 
D'Orsay throats, low and extreme. Strippings dominating vamps 
on better grades; simulated stripping or cutout effects in 
the lower grades. 








> 


Meshcloth vamps is another feature. Mesh will be largely 
nylon because of certain shoemaking advantages plus ease of 
cleaning and quick drying. The mesh in either matching or 
contrasting tones. And often the mesh motif carried back 
into the quarter. 








> 


Strong return to single soles. More of these will be 
seen than at any time since platforms took hold. Platforms, 
however, look like a permanent fixture in footwear. Asa 
style factor they are no longer prominent. But women have 
grown accustomed to the comfort of platforms, will continue 
to demand them; now almost wholly in 3/8 inches and down, with 
most around 1/4 inch. 





— 


On platforms 
the 12/8 to 13/8 heel for street wear--to give the desired 
lower heel but also the desired height. On single soles the 
heels will be veryslim. On tailored patterns the 14/8 to 18/8 
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heel in the Louis family. Wedgies continue their popularity. 
Keep an eye on the outside or "pancake" heel (6/8-8/8) shoe. 

Fabrics in for a big season. They'll rate in this order: 
linens, mesh (mostly nylon), and simulated straw. Linens, 
due to devaluation of currencies, will be 8-15 percent 
cheaper. In big demand last year, a bigger season ahead is 
expected. The ventilated, light-airy shoe is nicely adaptable 
to meshcloth; look for colorful treatments in these. Straw 
types will be very prominent, and mostly simulated straw. 
Other fabrics: shantung especially, and a variety of attrac- 
tive novelty types and patterns, with emphasis on the color- 
ful. Synthetics are also making their bid in the low-priced 
field, simulating both fabrics and leather in addition to 
creating distinctive notes of their own. 

Spring colors will tend toward the solid and subdued. 
After early spring and moving into the warmer months it will 
be largely white and browns. Navy is a big note for spring, 
will tend toward pastel tones into summer. As to pastels, 
watch yellow, pink and blue particularly. And more summer 
multicolors than last year. Greens and reds are expected to 
make about their usual seasonal showing, but nomore. 

Ornamentation will be seen on some types, especially the 
simpler models emphasizing lines rather than treatments or 
effects. Buttons are still doing well, almost wholly decora- 
tive rather than functional. Keep an eye on a snap fastener, 
functional, in pastel tones for either matching or contrasting 
purposes. Used in most cases withgore straps. Also being 
used for decorative effects alone. Large bows are getting a 
surprising call. Used on open shank or mule types. But these 
bows must be different to attract attention. 

Juvenile footwear at last getting styling attention. 

Some time ago the break was made away from the conventional 
fary Janes and similar orthodox types in girls' and misses’ 
lines, replacing them with modish teen-age or junior teen-age 
styles that were far more appealing. Now the boys' field has 
been taken out of the fashion orphanage and given a chance to 
express its potentialities style-wise. This applies partic- 
ularly to the little fellows wearing under size 12 or 13. The 
western theme has taken hold strongly. Shoes are both welt 
and stitchdowns using men's weight leathers and outdoorish 
ornamentation. Such shoes will feature buckles and metal 
tip-on straps with embossed plugs; extended edges with special 
welting, and blucher oxford without eyelets or laces, using 
one or two straps for adjustment, and heavy edges. Popular 
colors will be burgundy and sharp brown shades. 

Misses' footwear is simulating grown-up sister's styles: 
cutout vamps, shell vamps and insert cutouts, will be among 
the leading features, along with low-riding one and two straps 
and the cross strap. The center-buckle, two-strap, cutout 
vamp will also attract a large following. Ballerina types 
will have one, two and three straps, laced around the ankle, 
with a low-cut quarter and high-peaked back with counter 
inserted to give foot support. 
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PIPING need not be a problem i 
piping is easy to handle, economi 
thorough job of decorating any shoe. 


To get the smartest style effects and to reduce your 
production problems use genuine STIXTITE piping. 


WE ALSO MANUFACTURE 
PLATFORM AND INNERSOLE BINDINGS 


in leather and imitation 


TOP BINDINGS AND FACINGS @ FOLDED AND PLAIN STRIPPING 


UNITED STAY COMPANY, Inc. 


222 THIRD ST., CAMBRIDGE 42, MASS. 


AGENTS AGENTS 

0. B. Dahm— Edward F. O'’Brien— 

1602 Locust St., St. Louis 3, Mo. 77 Seymour St., Auburn, N. Y. 
Arthur K. Meyer Co.— McDowell & Lincoln, Ltd.— 
1206 S. Maple Ave., Los Angeles 15, Cal. 4428 St. Lawrence Blvd., Montreal, Que- 
Wm. B. Heald & Co.— bec, Canada—77 Ontario St., So. Kiteh- 

349 W. Randolph St., Chicago 6, IN. ener, Ontario, Canada—566 St. Valier St. 
John G. Traver & Co.— Quebec, Canada. 

141 No. 4th St., Phila. 6, Pa. Julius M. Wallheimer— 
Robert Sanders— r 


. ox 741, Port Elizabeth, South 
41 Spruce St., New York 7, N. Y¥. Africa. 


Carl Giesenberg— 
308 East 3rd St., Cincinnati 2, Ohio 


A "'STIXTITE'' PIPED SHOE 1S A SMARTLY PIPED SHOE 
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Fabrics . . 


(Continued from Page 23) 


shantungs, corduroy, prints, and a 
variety of novelty textiles, some of 
which may click surprisingly well. 
And while some fabrics are simulat- 
ing other materials, some new syn- 
thetics are simulating fabrics. Syn- 
thetic corduroy, for example. (The 
natural corduroy market is very 
tight.) It is possible, too, as men- 


tioned by a number of shoe fabrics 
men, that aside from the “big three” 
there may be a “sleeper” or dark 


{. “Crashcloth,” by Shain & Co. 

B. Nylon meshcloth, by Shain & Co. 
C. Corduroy, by J. Ansin Co. 

D. All-nylon plisse cloth, by Clemtex. 


Ek. Madpatch, a novelty fabric, by Majestic. 


F. Corduroy in plaid 
Note: (between H and 1) 
by J. Ansin & Co. 


either red or green 


horse among these newer fabrics. In 
fact, practically every fabrics house 
believes it has what may prove to be 
the sleeper. 
Sales Outlook 

Obviously, shoe fabrics men feel 
quite optimistic about the forthcom- 
ing season. Sales have a wholesome 
outlook. Estimates on shoe fabric 
volume range from two to five times 
greater than volume done last year. 
These estimates are based on a vari- 
ety of factors. 

Textile prices are expected to 
soften a bit. Not much, but enough 


by A. S. Burg. 
G. Figured faille, by International Fabric. 
H. Ottoman Cloth, in black with pencil 
stripe, by Clemtex Mig. Co. 
I. Bombay Cloth, a_ fabric 
straw, by A. S. Burg. 
J. Nylon printed taffeta, by Clemtex. 


simulated 


A fabric stimulated straw, backed in coarse “natural” weave. 


to act as an incentive. Some fabrics 
may show a sharper decline. For 
example, linens, top shoe fabric for 
1950, have already been cut 8-10 per- 
cent, due to the recent devaluation of 
the pound. Thus, Irish linens will 
cost less, and the savings will be 
passed on to the shoe manufacturer. 

Next, the continuing boom of 
casual footwear plays into fabrics’ 
hands, for fabrics are a natural in 
this field where colorful touches on 
inexpensive footwear are sought by 
consumers. Also, the trend toward 
lower-priced lines in footwear moves 
a step in the direction of fabrics. 
Fabric shoes will also, in many cases. 
represent that “extra pair” that re- 
tailers are so eager to sell. Sandals, 
too, are a leading spring-summer 
style, and these are nicely adaptable 
to fabrics. 

But perhaps the most important 
sales factor of all is simply that re- 
tailers and consumers, along with 
manufacturers and stylemen, are 
again receptive to fabric footwear. 
As everyone knows, the postwar “re- 
sistance” to shoe fabrics was due to 
the glut of fabric footwear during 
the war years when leather was ra- 
tioned. About 65 percent of all wom- 
en’s shoes were of allover or part 
fabric. Moreover, the quality of 
many of these fabrics was very in- 
ferior, created a “fabrics hangover” 
in the consumer mind. Retailers. too, 
were tired of listening to complaints 
on returns. Incidentally, most shoe 
fabrics men feel that it was not the 
consumer who, in the early postwar 
years, was resistant to fabric foot- 
wear, but the retailer. However, it 
appears that if there was a consumer 
demand for fabric retailers 
would have been only too eager: to 
stock them. 

All that. however. is water over 
the dam. The fabric shoe sales out- 
look is wholesome because the out- 
look is based on sound indications. 


shoes. 


Colors 

Overall, for spring, fabrics colors 
will follow leather pretty 
closely. Moving into summer, how- 
ever, fabrics will blossom out into 
their own—brighter and more color- 
ful. 

Spring colors will be more solid 
and sombre — in the conventional 
coppers, tans, greens, reds, browns, 
blues, etc. Blue is out in front; navy 
blue. But lighter browns will also 
be very strong. 

Going into summer, white, of 
course, will comprise a large portion 
of the market. Second bet looks like 
“natural”—a wheat or straw or egg- 
shell shade, which will dominate not 


colors 
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only straw-type footwear but will be 
seen in other fabrics. The pastels 
will also make a good showing, with 
yellows, pink and blue in the lead 
now on the basis of sampling and 
orders. Greens and reds will fall into 
darker and sharper tones rather than 
pastels. Rust shades are also catch- 
ing interest. 

In the full swing of summer, how- 
ever, the bright multicolors will come 
into their own — will be a potent 
factor in the casual field, and par- 
ticularly in playshoes. From early 
evidence the leaning will be more to 
multicolors than two-tones for sum- 
mer. It is here that the colorful 
prints will come into full play. Sev- 
eral new prints are being launched. 
One in particular, carefully tested as 
a “feeler” last summer, is to get 
much attention and promotion this 
summer. It is tentatively known as 
“patchwork” cloth, a novelty print 
consisting of a design of crazy-quilt 
patchwork utilizing a variety of 
colors. Several novelty prints along 
this order are being introduced. 

Promotion Plans Active 

During the war the National Shoe 
Fabrics Assn. was established prim- 
arily to create a better coordination 
and understanding between the shoe 
fabrics industry and wartime govern- 
ment agencies in control of textile 
allocations essential to fabric foot- 
wear production. Once the war was 
over, however, the Association, 
though still technically intact as an 
organization, and_ still possessing 
funds, became inactive. Then, as 
shoe fabrics business sharply declined 
in the next two-three years, the Asso- 
ciation dwindled to hardly more than 
a name. 

There is now increasing — talk 
among shoe fabrics men of making 
the Association active again. Others, 
however, are still lethargic about the 
idea, feeling that the Association, 
having fulfilled its original wartime 
purpose, should be disbanded. 

What is important is this: all shoe 
fabrics men are preparing to launch 
promotional programs, what with the 
market increasingly receptive to shoe 
fabrics. It is felt that, while each 
firm does its own promotion, there 
should be a coordinated promotional 
program under the auspices of an 
Association, much as the tanners, 
shoe manufacturers, retailers, and 
other groups function with a com- 
mon front. Fashion coordination, 
color coordination, style promotion, 
instilling fabrics-consciousness in the 
consumer mind, working coopera- 
tively with the press, ete. 

As one fabrics man said, “Why 
should we have a ‘cycle’ of peaks and 
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Spring and Summer Falrics Jeature 


Novelty shoe in allover “Madpatch” cloth, a novelty fabric introduced by Majestic Fabrics. 


wn Aimulaled 
5 and falrics 


1. Simulated alligator, embossed. 3. Simulated Corduroy. 
Simulated lizard, embossed. 4. Simulated unborn cal}. 


5. Simulated leather in embossed Western theme design. 
By Phillips Premier Corp. 
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valleys, of feast and famine? Aggres- 
sive, cooperative promotion, begun 
now with the shoe fabrics consump- 
tion trend on the upgrade, might 
break the traditional cycle, might 
eliminate the deep valleys suffered by 
the industry.” 

The significant feature of all this 
is that the shoe fabrics men appear 








but nothing is 


more important than 


the RONCI Buckle 


that adorns it! 





RONCI, too, has a platform when it comes 
to making buckles! 


Our prices are always competitive . . . our 
quality is always superior . . . our service is 
always prompt... our finishes are always last- 
ing... and our designs are always tailored to | Allover yellow linen with “candy stripe” 


| trim and insole covering. Stripes are mul- 
your needs! | ticolor—five colors. Shoe is a *& platform 
on a 12/8 wedge. Linen by Clemtex. 


to be more promotion-conscious now 


' . . 
Don't let false economy misguide you... than at any time since before the 
specify RONCl—and be certain! war (during the war genuine promo- 


tion was bypassed because of the 
sellers’ market in the fabric field.) 
It is possible that if some coordina- 
tion of effort were devised, fabrics 
might find a more permanent or 


2 ATLANTIC staple market in the shoe field 


v BLVD. + Gabardine. before the war, was 

regarded as virtually a staple ma- 

ts | CENTREDALE terial, year in and out. Now gabar- 
a ISLAND dine is apparently as extinct as the 


° dinosaur. However, many other 
: fabrics are available to potentially re- 
place gabardine in popularity. Con- 
sistent. promotional activity might 
serve to solidly implant such fabrics 
and create a steadier market with 
a longer cycle. 
However the decisions may fall, 
1950 is destined to be a year shoe 
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BIG STEP 
T0 
BETTER 
VALUE 
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YOUR 
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Keio. 


SOCKLINING 
REINFORCING MATERIAL 
HEEL PAD MATERIAL 
VAMP LINING 


QUARTER LINING 





..- YOUR ANSWER to the growing demand 
for better quality shoes at no increase in price. 
Respro products for the shoe industry have a 
record of leadership in value that goes back more 


than 20 years. 


Keto 


CRANSTON 10, RHODE ISLAND 


Makers of TUFSTA, The Original Unwoven, 
Non-Fray Reinforcing Material 


Visit us at POPULAR PRICE SHOE SHOW OF AMERICA, Room 963, HOTEL NEW YORKER, NEW YORK. 
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fabrics men have waited a_ half 
decade for. And, with credit to them, 
they are prepared to parade a legion 
of new fabrics before the shoe indus- 
try to assure the coming spring- 
summer season of being one of the 
most colorful seen in many years. 
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Fashion Spotlight. . . 


(Continued from Page 21) 
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same type with the spool baby Louis. 
extremely curved and with a square 
ridging at back to repeat the square 
toe, is now presented in Paris as the 
new outline for 1950, 
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Cognac brown in polished town 
versions in all Spring lines. Smooth 
black calf is Number One on the 
Agenda for Spring. Cognac brown 
replacing turftan for trimming white. 

Navy blue in the official Admiral 
blue tone for shoes and matching 
handbags. Slightly lighter Navy pre- 
ferred for dress types and summer 
sandals, 

Black and Navy suede calf con- 
tinue as favorites for open sandals 
and platform models. 


FA 


Smooth white calf a prestige 
leather for beautifully detailed resort 
sandals. Ditto on smooth white calf 
for resort and summer handbags. 

Cherry red for tailored shoes and 
turftan for tailored suit shoes in fine 
welt models with light staining or 
antique on the calf surface. 


Bright red calf ahead of greens in 

advance sales and advance planning. 

Golden wheat and other beige 

shades for special calf promotions. 

Smooth fine calfskins in kola 

Because ROYAL ARCHER suedes are easy to brown, Balenciaga and the new silver 


brown additions to the continually 


work, waterproof, and made with a spe- 
successful cocoa leathers. 


cially developed, long-life body. 

Shoe and handbag manufacturers find 
the greatest customer satisfaction and the 
season's smartest colors in ROYAL ARCHER 
suedes. For actual samples, ask your job- 
ber to show you the newest ROYAL ARCHER 
suede swatch book. 


Curry calf, Valencia tan and the 
silver brown from Paris are high- 
style colors for suit shoes to wear 
with neutrals, beiges, tweeds. 

Dark browns and bright rusts in 
fine calfskins for early spring selling. 
Dark greens, dark blues and black in 
very open nude sandals for volume 
selling from March to July. 

New cool browns and middle tans 
in men’s calf for summer weight 
shoes. A new dark brown like cafe 
brown in women’s colors, made in 
smooth and alligator grain calf for a 
summer shoe for men that will com- 
plement suit colors. Dark cocoa and 
Spanish brown, also taupe brown and 

is greyed taupe for men’s summer- 
Noted For Years As The Makers Of The Finest weight shoes. Brushed and smooth 
In Suede Materials calf, or alligator grain calf with 
smooth calf are matched in identical 


ARCHER RUBBER COMPANY 
MILFORD, MASSACHUSETTS 


—F 
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shades. Not sharp contrasts. More 
dark blue calf and dark Admiral blue 
suede in brushed calf finish. Brown 
Oak and British tan for continued 
volume in men’s calf, with Golden 
Harvest in real calf country shoes. 
American Burgundy and Cherrytone 
declining in calf shoes for late spring 
and summer as they look too hot for 
hot-weather wearing. 


Reptile Leathers— 


By 
Irene Sharlin 
Fleming-Joffe, Ltd. 


Color and Texture . . . here are 
the two keys to the amazing success 
of reptile leathers in the merchandis- 
ing fashion picture for Spring. 

Color first: the wonderful adapta- 
bility of Snakeskins. Lizards and 
Alligators to fashion colors; the 
fashion-rightness of the colors cur- 
rently promoted by leading reptile 
houses; the variety of color effects 
possible in reptiles. Here are the 
color-reasons for reptile-popularity. 
This is how reptiles fit into the fash- 
ion swing for that bright dash of 
color in footwear and accessories. 

Texture: this is a story familiar 
tu the followers of Fall trends. but 
one that bears repetition, simply be- 
cause interest in the surface feel of 
leathers and fabrics is here to stay 
for Spring. Let’s not forget here 
the variety of texture effects obtain- 
able in the whole reptile family. We 
have the fine. pebbled feel of lizards. 
like the Calcutta, Bengal and Orien- 
tal; the smooth block formations of 
Alligator skin, and the wonderful 
new-again gleaming surface of Snake- 
skins. 

Reptile houses stress the point that 
sales and consumer-acceptance of 
these commodities have reached the 
point where Alligators, Snakes and 
Lizards are ready to be promoted 
and sold on a 12-month schedule; as 
a basic part of any shoe or accessory 
line. and worked into classic styles. 

The day of the reptile shoe as win- 
dow-trim is done. Women like the 
look, the feel, the wear of reptiles. 
They want smart Snakeskin shoes in 
the winter; they want to be able to 
buy Alligator footwear in the Spring; 
they want to see bright-colored Liz- 
ards in their shoe store windows 
comes the time for resort selling. 

Working from the basis of 
Spring fabrics, we see that tex- 
ture again sparks the ready-to- 
wear picture. Light-weight tweeds, 
worsteds, stripes. checks are all fea- 
tured, as well as nubby, fleecy sur- 
faces. slubbed surfaces. fancy weaves. 
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all pointing up the feel as well as ap- 
pearance of a fabric. Color-wise. 
merchandisers expect blue to lead the 
parade again, of course, with inter- 
est centered in bright and light tones 
as well as the ever-favored Navy. 
Watch for the beige-through-brown 
family as a Spring best-seller. Spring 
tones are especially important. On 
the other end of the range, so are 
the ruddy, tawny brown tones. A 
surprise top color, especially for re- 
sort and summer is clear, bright yel- 
low. This along with the tangerine 
and glowing orange hues make ex- 
citing accessory accent notes. Rasp- 
berry and candy tones lead in the red 


group; while both yellowed and 
blued tones share honors in the green 
family. Note the growing importance 
of the teal and peacock blue types in 
ready-to-wear, and the renewed in- 
terest in these colors as accent ac- 
cessory shades. 

This is the background against 
which we can get a more compre- 
hensive grasp of the “whys” of sell- 
ing colors in reptiles. Speaking in 
basic selling terms our standard 
“quartet” of colors: Burnt Mocha. 
Clear Red, Kelly Green and Navy 
lead the field for classical reptile pres- 
entations. 

(Continued on Page 46) 
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Available ... AGAIN ... for 
Quality-Shoe Manufacturers! 


SILK-the Quality Fibre-IS BACK 
IN SHOE BINDINGS 


Are you interested in what your competitors 
are doing? You can no longer afford to 
ignore the Sales Appeal of SILK Shoe 


Binding in your promotional planning. 
— 


Our Stock of Fine-Quality 
W oven-Edge SILK Shoe Bindings 
Includes Every Possible Shade 


—— 


LAWRENCE SCHIFF 
SILK MILLS 


Manufacturers of Bindings, Braids and 
Narrow Fabrics for the Shoe Trade 


ESTABLISHED 1918 


REPRESENTATIVES: 
George J. Gutjahr Co. 


Al Lewis, N.Y.C., N.Y. Edward Rothenberg 


New York 16, N.Y. 


NEW ENGLAND 
Hans Fuente 
Haverhill, Mass 


ROCHESTER MONTREAL 
William L. Hall, Inc. H. F. Odell Sales, Ltd. 


CINCINNATI 
























































Coming ... 


(Continued from Page 32) 


minimum. Yet, though there was a 
common focal point for all, there was 


extensive individuality in “interpret- 
ing” this basic new style—and that’s 
where each manufacturer’s ingenuity 
and enterprise was expressed to his 
potentially greater profit. 








TOP: Two-tone perforated summerweight in brown and tan. Note that the last has a thin 
wall with tapered crown toe of feather edge. Ideal for dressy summerweight footwear. 
Shoe by Freeman Shoe Corp.; last by Arnold Bros. 





Duch is the theme of the new day 
in men’s dress footwear. It is not 
merely a theme of “seasonality on 
footwear,” but a coordinated promo- 
tional effort which represents the 
very motivating force which will 
largely determine the success of the 
seasonality program, 

The New Shoes 

What are the new style themes that 
will be highlighted and promoted by 
most men’s dress shoe manufacturers 
for next spring and summer? 

1. Ventilated types. If properly 
promoted, the ventilated shoe is a 
sure-fire big seller for warm weather. 
simply because it conforms perfectly 
with the keep-cool theme which dom- 
inates all other men’s clothing. 

These will consist chiefly of three 
types: the allover leather shoe with 
multitudinous perforations fore and 
aft: the woven or basket-weave shoe; 
and the meshcloth (in most instances 
it will be nylon) shoe. with the mesh 
in the plug or vamp, and in many 
instances in the quarter also. The 
meshcloth will usually be of lighter 
cclor in contrast with the rest of the 
shoe. 

2. Dressy casuals. This differs 
from the usual men’s casual in that 
it more closely approaches the reg- 


(Continued on Page 45) 
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Styled by 


COMMONWEALTH J a 


A LEATHER BY For the shoe in demand which 
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requires a full-bodied combina- 
tion tannage, suited for both 
lined and unlined shoes, Greene- 
baum offers VEGELEEN. Its 
translucent, aniline finish brings 
out the leather’s natural beauty and keeps shoes looking 


new and attractive. It antiques well. 


TANNING COMPANY 
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Answer the once-a-year Christ- 


mas Seal letter . . . and you make 
yssible the year-round giving of 
Realth, life itself. 

Your contribution will support 
the research, education, case-find- 
ing, and rehabilitation programs of 
the National Tuberculosis Associa- 
tion and its affiliates — which since 
1904 have helped to spare almost 
5,000,000 lives. Yet, TB. still kills 
more people between the ages of 
15 and 34 than any other disease. 

So, please, as part of your giving 
this year, remember Christmas 
Seals. 

Answer the letter that saves lives 
— send in your contribution, today. 


BUY 
CHRISTMAS 
SEALS 


Because of the im- 
ortan of th hove 
Messnge thisspace has ( YOUR NAME HERE ) 


vias 
been contributed by 
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> 4 
4 
f IS NOT A 
$ 
Finest ) CHINESE WORD... 
BRUSHED ’ ’ 
LEATHERS It's a new shoe science [f 
for Men's Shoes 4 dealing with lasts, shoes 
1 and feet. A new book: 
Send today for ¥ PODOMETRICS — A New 
samples ; Dimensional Approach to ‘ 
7 Lasts, Shoes and Feet. 
Brod What's wrong with the 
° ’ shape and fit of today’s 
> 
TANNING COMPANY ecg ctype 
one about it. Nineteen 
210 South St., Boston, Mass. ? ; 
4 thought-stimulating chap- 
pa ters, 100 illustrations. 
4 Price $2.50. The Rumpf { 
Reach me Buyers H Publishing Co., 300 W. 
hrough Adams St., Chicago 6, Ill. 
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Coming .. . 
(Continued from Page 42) 

ular dress shoe in its style and top 
lines. Its last has a high cone so 
that the shoe fits appreciably up on 
the instep and provides good fit by 
virtue of a finger gore. These are 
known as summerweights, smart 
looking shoes wearable for both dress 
and sports use in warmer months. 

3. Two-tones. Here the emphasis 
is on color rather than styles. The 
styles may conform to the first two 
promotions, but the two-tone idea 
will prevail. It is obvious that men 
want more color, will wear it in foot- 
wear as they have in other summer 
clothing. However, for the present 
the “color” will hold to the more con- 
ventional shades. But we will see 
more blues, greens, greys. and other 
shades, though in more subdued 
tones, 

1. Others. Three shoes belong in 
this general classification. First, the 
suede shoe. It has been gaining sales 
momentum, largely concentrated in 
conservative navy blue and browns. 
New texture or finish—as an added 
note to new styles and colors—come 
into the male picture. It may be in 
allover or combination suede, and 
many will be ventilated. 

Next. the moccasin family. New 


shoemaking techniques have _ in- 
creased the popularity of these types 
by making the practical and econom- 


ical machine-made moccasin look 
like the hand-made moccasin seam. 
These shoes, however, will conform 


4n Algonquin-type round toe moccasin seam pattern. The last lends itself to both a 
straight or wing tip. Shoe by Hanover last by Arnold Bros. 


Pipes are playing in the salesrooms of alert 
manufacturers who are using the fine white 
smooth sides and superb white elk leathers by 
Korn in the production of quality merchandise. 

If you are a manufacturer who is looking for 
the best . . . whose customers demand some- 
thing extra in fine leather .. . may we suggest 
that you "take a fling’ with Korn? Remember 
... Korn is the leather that marks the peak of 


the tanner's skill. 


Write today for samples .. . we have always 


invited comparison. 


KORN LEATHER COMPANY, Peabody, Mass. 
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to the summerweight theme, will be 
dressier mocs. 

Then there is the sandal—but a 
sandal graduated from the beach- 
shoe class. Not a street or dressy 
sport shoe, of course, but a popular 
resort type; a leisure shoe. It has 
been in surprisingly good demand 
and holds promise of making sub- 
stantial headway. Also, there are 
some very interesting design and 
color possibilities in these shoes 
and in a manner acceptable to males 
and to the purpose the shoe is in- 
tended to serve. 

Those are the basic promotions for 


the coming season. If the retailers 
pick up this ball which the manufac- 
turers, last makers and designers 
have passed, it is certain to be an 
impressive sales season ahead. The 
whole idea demonstrates imagination 
and initiative long needed in the 
men’s branch. The creators and pro- 
ducers have launched an excellent 
program and a fine array of new 
ideas. The consumer is certainly 
ready to accept them. Now, if the 
missing link is forged consistent 
selling and aggressive promotion 
we may expect to see the men’s dress 
shoe business lifted to a new level of 
sales and fashion leadership. 

















KIPS and SIDES 





q LEATHER COMPANY, iNC 


GEXMSCTT ea LYNNFIELD STREET, PEABODY, GEXMSCTT ea 


Jefferson Leather Co 


119 Beach Street, Boston, Mass 


D y The John Harvey Leather Co., 50 Wildey St., Phila., Penna 
° ° The John Harvey Leather Co., 1604 Locust St., St. Louis 3, Mo 
istri ulors Paul J. Gerwin, 485 So. High Street. Columbus, Ohio 


Stephens Leather 


406 S Main St, Los Angeles 13, Calif 
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Fashion Spotlight 


(Continued from Page 41) 


Meanwhile three new Spring colors 
are on their way to become future 
basics, There is Champagne, a clear 
spring-type of beige slated as the 
“perfect neutral”; Cocoa, a soft neu- 
tral cola-type of brown; and Teal. a 
greenish blue especially destined for 
a bright resort and summer future. 

The whole Turftan through Ambe1 
range, in both Snakes and Lizards is 
arousing new interest’ for Spring, 
with high-fashion houses discussing 
this range as a new accessory color 
for all-over Navy costumes. 

New developments in the multi- 
color shoe reveal trends toward a 
grouping of softer colors. This high- 
lights the Summer Bright group of 
Cobra colors: Malachite Green, 
Cherry Pink, Porcelain Blue and Yel- 
low. wonderful for soft blends and 
also winning favors when each is 
used with deeper tones of the same 
color family for Ombre combinations. 

High fashion interest points to a 
selection of darker tones as well: « 
pecially Scarab Green, a deep-hued 
yellowed tone and Red Plush. a full- 
hodied wine shade. 

Two color ranges especially de- 
signed for resort-through-summet 
success are the pastel colors in Ka- 
rung Snakes and the vivid Jewel 
Tones in Oriental Lizards. Both the 
pale and vivid ranges cover accessory 
needs for new resort and summer 
ready-to-wear: the added fashion 
fillip in this case is the texture in- 
terest of the lizard and snakeskin sur- 
faces. Mark, too, the interesting re- 
vival of black-and-white, led off by 
Diamond Pythons, but important in 
both Snakes and Lizards. 


Side Leathers— 
By 
Polly Drew 
Beggs & Cobb, Inc., Boston 


Shoe and leather men have had 
several weighty matters to consider, 
among which have been the effects of 
the devaluation of foreign currencies. 
But equally important has been the 
consideration of new shoe styles for 
Spring and the availability of new 
fashion-right leathers for sample foot- 
wear. In this regard the demand for 
side leather, because of its style and 
utility appeal, is greater today than 
we have ever experienced, and side 
leather tanners can rightfully claim 
that it is essentially due to the tech- 
nical developments which have been 
made in beautifying their leathers. 
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In the field of juvenile footwear 
the side leather tanner is the major 
source of upper leather supply, and 
full grain and lightly boarded leather. 
embodying the qualities of mellow- 
ness and durability. is a requisite for 
children’s shoes. 

The relationship of side leather to 
the casual brings to mind the old 
query about which came first the hen 
or the egg, but safe it is to say that 
without a mellow upper leather, in 
an unlined weight, styled in the proper 
range of colors, there wouldn't be a 
casual shoe so universally adopted by 
the feminine gender of all ages. 

This is an age of color. Modern 
American homes are decorated in the 
loveliest combinations of hues, even 
to the use of pastels, literally, in the 
kitchen range. With these many color 
stimuli there is comparable love of 
color in wearing apparel; and supple, 
grained side leathers are being pro- 
duced in exciting and compelling 
shades. 

One of the newer developments in 
side leathers is the smooth, lustrous 
leather with depth of color, in a 4-5 
ounce weight, used so successfully in 
women’s and misses’ welts. Shoe 
stylists deserve commendation for the 
improved appearance of the welt. 
Heretofore. a rugged and heavy shoe. 
smart manufacturers, noting the in- 
fluence of the casual, are now pro- 
ducing welts with a more delicate 
look and pretty detailing. They are 
softer and more comfortable and they 
are styled in rich and lustrous side 
leathers. 

Popular men’s side leathers are 
notably in smooth, two-tone finishes 
produced in rich red-tans and wines. 
Men like this leather, as they like fine 
wood grains for the natural appeal. 
With its traditional attraction and 
durable, long-wearing quality, it is 
unusual in the price range of side 
leathers. 

With technical improvements in 
side leathers making possible a 
greater contribution in styling, side 
leather tanners look forward to an 
expanded field of style adaptability. 


Patent Leathers— 
By 

Kate Goldstein Kamen 

Patent Leather Bureau 
On the agenda are factors that 
make certain genuine patent leather 
is being accepted for Spring. There 
is color along with black: there is a 
story of new styling: patent has the 
Paris stamp of approval: the Amer- 
ican couture will include patent: 
Patent leather is “so right” with the 
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kind of clothes we'll be wearing next 
Spring: women have no closet  in- 
ventory of genuine patent leather 
shoes and accessories: we are all 
ready and waiting for a sparkling ac- 
cessory accent after years of subdued 
surfaces. 

The timing is right for the return 
of patent as a fashion factor. The 
fashion magazines have been talking 
and showing patent leather. So has 
Paris. With the endorsement of such 
powerful fashion critics, with the ab- 
sence of the patent leather shoe in 
most wardrobes, with Spring’s ap- 
parel calling for shoes and coordin- 
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get QUALITY Backing is 


WINDRAM 


COMBINING—ELASTICIZING 





3 Dorchester Street 


PUTT 


West and East 
Both Agree... 


Shoe manufacturers in the Middle West agree with manu- 


facturers along the Atlantic Coast that the surest way to 


fabric, together with instructions. to Windram.” 


WINDRAM MANUFACTURING COMPANY 
Established 1867 


ated accessories of patent leather, we 
feel sure the time is right and the 
time is ripe for patent to take its 
rightful place as an important leather 
in the shoe spectrum. 

The shoe market is talking patent 
leather in Spring lines. The most 
noted of our shoe manufacturers are 
styling patent leather in many pat- 
terns. in sandals. pumps, some straps, 
and a lot of other pattern types. 
Patent is present in very opened-up 
and very closed-up types. Patent 
leather is also being combined with 
other leathers. Delicate shoes, opened- 
up types with small and wide open 
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BACKING CLOTH and PLASTICS 


So. Boston, Mass. 
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GENUINE 
BUCK 


Genuine Buck 


is made only from 


Imported Deerskins 


GARLIN — genuine buck _ is 

“THRU-WHITE”. It is finely 
napped and superbly tanned. It meets the exacting requirements of shoe 
manufacturers who will NOT compromise with quality. Value Minded 
buyers prefer genuine buck. 


GARLIN 


& CO... INC. 
44. South St., Boston, Mass. 


Sales Agents: William J. Dauer, St. Louis, Mo.; 
A. E. Piekenbrock, Milwaukee 3, Wisconsin; 
Walter N. Schafstall, Cincinnati, Ohio; Russ White 
Co., Los Angeles, California. 











NET BIGGER PROFITS WITH 


Shain N ylon Mesh 
AIR-COOL and AIR-FLOW 


Designed for the footwear's important Spring trend toward mesh- 
covered cutouts and lattice works. 


® LOCKED STITCH NYLON MESH, 
100% RAVEL-PROOF 


®@ DIFFERENT WEIGHTS FOR MEN'S 
AND WOMEN'S SHOES 
® NYLONS UNSURPASSED LIGHT @ WATER-REPELLENT, HOLD ITS 
WEIGHT, LONG WEAR SHAPE! 
® COLOR-MATCHED FOR SPRING SHOE FASHIONS 
Write for your samples today. 


Other fine Shain shoe fabrics: Linens, Shantungs and Straw-Leens. 
Representatives in leading centers. 


| Shaine«lo. 


EST. 1907 INCORPORATED 
184 LINCOLN STREET, BOSTON, MASS. 


..» Shoe Fabrics... 
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Reach Volume Buyers 
Through 
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spaces, abbreviated styles, _ light- 
looking modes, models with narrow 
strips and straps as well as Spring’s 
closed types. They boast intricate de- 
tailing, dressmaker touches, some 
accents of white on black. 

Patent leather has graduated from 
the black school into color. Name a 
color, You'll most likely find it in 
patent leather, although black will be 
the heavy scorer in volume, of course. 
In addition to the wide range of 
colors there are amazing new surfaces 
for dress-up wear. Navy is strongly 
accepted, Pastels are being combined 
for resort wear, And lots of the 
colors have been sampled and have 
been okayed by those who direct 
color acceptance. 

The endorsement of Paris has been 
given to patent leather. Such noted 
houses as Dior, Jacques Fath, Bal- 
main, Patou, Desses, and many others 
have shown patent leather accesso- 
ries with their garments. 

The kind of clothes we'll be wear- 
ing this coming Spring call for shoes 
in genuine patent leather. High- 
lighted for Spring are soft suits; two- 
piece dresses (some look like suits) ; 
the Easter coat which is making a 
return engagement; the afternoon 
ensemble of suit or dress with its 
own coat; suits with dark skirts and 
light or bright jackets; young look- 
ing garments (in the spirit of the 
patent leather pump with the bow). 
The fabrics that make up most gar- 
ments also call for patent leather, in- 
cluding the new checked materials, 
with checks of all sizes, stressing 
black with color; sheer materials: 
new kinds of silks: shantungs with 
embroidery and a variety of ma- 
terials featuring embroidery; dressy 
cottons: taffetas which are returning 
for Spring: blistered nylons: tri- 
cotines, reps and serges; and many 
other fabrics. 

Women are ready for sparkling 
surfaces after years of subdued sur- 
faces. Fashion history has shown us 
again and again how quickly women 
take to the new, to the thing they 
haven't had in a long time. And, 
there are coordinated accessories, 
too. Patent is being styled in hand- 
bags, belts, glove trims, wrist watch 
bands, wallets, compacts, umbrellas 
and novelties. 

Women have no closet inventories 
of genuine patent leather shoes and 
they are awaiting an opportunity to 
buy smart footwear in genuine patent 
leather. Therefore, the patent leather 
shoe will fill both a need and a want. 
The many calls from women last 
Spring, for patent leather shoes to 
match the belts of their new  gar- 
ments, are just the beginning. 
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BOOKS FOR 
EVERYONE IN THE 
INDUSTRY 


Shoes—Pacemakers of Progress 
By Harold R. Quimby 


The complete development 
of shoes and their manufacture 
from 2000 B.C. to 1946 A.D. 
A liberal education to anyone 
in the shoe industry. 


$6.00 


Bank Loans to 
Shoe Manufacturers 


By E. Morton Jennings 


Leather, shoe men, students, 
and bankers engaged in loaning 
money to shoe manufacturers, 
should have this book. It con- 
tains a vast amount of sound 
financial information on mar- 
kets, futures, contracts, labor, 
shoe machinery and distribu- 


tion. 
$6.00 


Tanning Processes 
By August C. Orthmann 


This book belongs in every 
leather man’s library. It contains 
usable, essential, every-day 
leather making procedures 
written by a nationally recog- 
nized authority on the chemistry 
and process of tanning. 


$12.50 


Podometrics 
By William A. Rossi 


The most hotly discussed book 
in the shoe industry. It covers 
the vital subject of foot mea- 
surements and foot types as 
they relate to shoes and lasts. 
It is “packed full’ of original 
ideas on tomorrow's approaches 
to last making. 


$2.50 


All published by 
THE RUMPF PUBLISHING CO. 


300 West Adams St., 
Chicago 6, Ill. 
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WY YOUR SHOE SALES 


WILL BE 


RIDIN (GHA... 
WITH THE NEW 


Western 
Buckles 


by FACO... 
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felch Anderson rides the tide of shoe fashion with the newest, 
smartest western buckles and ornaments. Your shoes will look 
better with this newest FACO Buckle; will sell faster; be a 
step ahead in the fashion parade. 
This new FACO Buckle is easily attached to the shoe, thus 
reducing your costs. It was designed with that thought in 
mind. The buckle has a rolled edge, which prevents the strap 
from cutting. It has all the famous FACO Quality characteristics. 
The new buckle is available in a wide variety of finishes including nickel, gilt, jet 
nickel, jet-gilt, silver oxidized, copper oxidized, antique bronze ond gold plated. 
it is now available in 1” size (shown above) and is s heduled for production in 4” 


and *y” sizes. pe: aK 
FELCH-ANDERSON COMPANY 


248 TORONTO AVENUE + PROVIDENCE 5, 8. 1. + STUART 1-1210 
FOREIGN SALES OFFICE + 15 MOORE ST., NEW YORK 4, N. Y. 
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These are tines of specialization. Our entire 

aso organization has devoted its efforts in devel- 
GLOVE LEATHERS 

ana SPECIALTY TANNERS of 

DEERSKINS SUEDE SPLITS e SOLE SPLITS 
COW BELLIES 

A. L. GEBHARDT CO. 

416 NORTH WATER ST. MILWAUKEE 1, WIS. 


TANNERS OF oping—Superb Splits—that top them all. 
CHROME SPLITS 
SHANKS LINING SPLITS 
Gebhardt-Vogel Tanning Co., 706 W. Oregon, Mil. 
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Acme Leather Co. 46 
Archer Rubber Co. 40 


AMl:gator a , 7 


Lacquer finished grains on sides and calf 


For men’s and women’s Spring shoes 
Barbour Welting Co. 
Bay State Fabrics, Inc. 12 


S | S /4, Carr Leather Co. 10 
uUeade P l Clayman, P., & Sons, Inc. 9 


Compo Shoe Mchy. Corp.’ 
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Slattery Bros., Tanning Co. 44 
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FEATURED IN AMERICA’S FINEST SHOES 


HI-GRADE 
KID SIDES EXTREMES 


SMOOTH AND ELK 
CHROME — CHROME RETAN 
and VEGETABLE TANNAGES 
Aniline — Semi Aniline — Pigment 


All the high-style colors including latest blues, greens, 
reds and browns. 


LINCOLN LEATHER CO. 


104 SOUTH ST. BOSTON 11, MASS. 
Tanneries at Reading, Pa. 


QUALITY POLISHED CALFSKIN 


IN SMOOTH AND BOX BOARD 
BLACK AND ALL ACCEPTED SPRING COLORS 
RIGHT QUALITY—RIGHT COLOR—RIGHT PRICE 


SOUTH LEATHER CO., INC. 


104 SOUTH ST. BOSTON 11, MASS. 
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bresentatives Los Angeles, Cdi. 
Leo Laskey 
St. Louis, Mo. 1911 So. Maple Sr. 
M. C. Campbell Joseph K. Reynolds Co. 
Cincinnati, Ohio 307 W. Lake St., Chicago, Iil. 
John A. Spille A. Frankel Co., 1133 Broadway, N. Y. 
European Representative 



































